
Case Study

Hexaware partnered 
with a leading UK-based 
insurance company to 
help increase the 
company’s online sales 
through enhanced 
omnichannel customer 
experience.

A UK-based insurance 
company dealing in Life 
and Non-Life policies with 

Americas, Europe, Asia 
and Australia.

sales through online channels by improving customer experience significantly. They 
wanted their service provider to bring in API-driven agility while also leveraging underlying 
COTS (Guidewire) to its fullest.

consistent across all channels. For this, we developed: 
• An Enterprise API Catalog,
•
•

Guidewire, and defined channel and business-oriented API constructs including structure,
format, security and access mechanism, and granularity.

• API-driven composable architecture
• Leverage Hexaware Pre-built API designs
•

ATM

      

     

API Driven Next-Gen Omnichannel Customer 
Engagement For A Leading UK-Based Insurance Company



The Result
• Over 10% increase in online sales through the mobile app
• Enhanced user experience through omnichannel customer experience
• Improved reusability 
•
 claims processing
•
• Ability to provide intelligence around the claim, trend, and conversion to 
 sales team and agents

About Hexaware

model, built around the strategy— ‘Automate Everything, Cloudify Everything, Transform Customer Experiences.’ 

 

company in the world to have a 50% digital workforce. 
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